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Abstract

In recent years, developments in technology and the effects of these developments on human life are quite large. It is seen that future
generations will be shaped by rapid advances in technology. Determining the habits of young people, especially in the use of the
internet and social media, is important in terms of how the interaction between technology and people should be interpreted. In this
research, it is tried to determine the social media behaviors of university students. The aim of the research is to determine the social
media behaviors of Osmaniye Korkut Ata University students in and out of school. The questionnaire applied to the students was
carried out online in the 2021 fall semester. 170 students participated in the research. The survey consists of three parts. In the first
part, there is the demographic information section where the age and gender of the students are included. In the second part, there are
questions about the out-of-school social media behaviors of university students. In the third part, there are questions about the in-
school social media behaviors of university students. In the analysis part of the data, besides descriptive statistics, t-test for
independent samples and one-way analysis of variance were used. In the study, frequency percentage distributions and arithmetic
averages of university students participating in the research were calculated with descriptive statistics. In this study, in which the
social media behaviors of in-school and out-of-school university students were examined, it was seen that the views of the participants
were not significant according to the gender and age variables.
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Universite Ogrencilerinin Okul i¢i ve Dis1 Sosyal Medya
Davranislari: Bir Alan Arastirmasi

Oz

Son yillarda teknolojideki gelismeler ve bu gelismelerin insan yasamina etkileri olduk¢a fazladir. Gelecek nesillerin teknolojideki
hizli gelismelerle sekillenecegi goriilmektedir. Genglerin 6zellikle internet ve sosyal medya kullanim aligkanliklarinin belirlenmesi,
teknoloji ve insan etkilesiminin nasil yorumlanmasi gerektigi acisindan 6nemlidir. Bu arastirmada {iniversite 6grencilerinin sosyal
medya davranislar1 belirlenmeye calisilmistir. Arastirmanin amaci, Osmaniye Korkut Ata Universitesi 6grencilerinin okul ici ve okul
dis1 sosyal medya davramglarmi belirlemektir. Ogrencilere uygulanan anket 2021 giiz doneminde online olarak gergeklestirilmistir.
Aragtirmaya 170 6grenci katilmistir. Anket ti¢ boliimden olusmaktadir. Birinci boliimde dgrencilerin yas ve cinsiyetlerinin yer aldig
demografik bilgiler béliimii yer almaktadir. ikinci béliimde ise iiniversite dgrencilerinin okul dist sosyal medya davramslarina yonelik
sorular yer almaktadir. Ugiincii béliimde ise {iniversite dgrencilerinin okul i¢i sosyal medya davranislarina ydnelik sorular yer
almaktadir. Verilerin analiz kisminda betimsel istatistiklerin yani sira bagimsiz 6rneklemler igin t testi ve tek yonlii varyans analizi
kullanilmistir. Arastirmada, arastirmaya katilan tiniversite dgrencilerinin frekans yiizde dagilimlari ve aritmetik ortalamalar1 betimsel
istatistiklerle hesaplanmistir. Okul i¢i ve okul dis1 iiniversite 6grencilerinin sosyal medya davraniglarinin incelendigi bu ¢aligmada,
katilimcilarin goriislerinin cinsiyet ve yas degiskenlerine gore anlamli olmadigi goriilmiistiir.

Anahtar Kelimeler: Sosyal medya, Internet kullanimi, Universite 6grencileri, Sosyal medya davramislar.
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1. Introduction

With the rapid development of information technologies, the
internet has become an indispensable part of life in recent years.
In particular, the use of social media has become quite
widespread. People of all age groups are on social media
platforms for hours every day. These developments shape
people's sharing, communication, and many different issues.
Especially young people carry out many activities on the internet
and social media platforms.

People do not only use the internet to do some transactions
that will make their daily work easier. At the same time, they
started to use it for more fun and having a good time. Moreover,
at the point we have reached, serious time has begun to be spent
on social media (Ince and Kogak 2017). As a reflection of the
developing technology, social media is a current issue. Social
media is one of the most popular applications of the internet,
which is rapidly advancing to become one of the communication
tools. Today, the Internet has become not only a place to access
information, but also a place that connects individuals and
facilitates their socialization. With social media platforms,
people want to expand their social circle, communicate with
other people, gain knowledge, share knowledge, and experience,
and spend their spare time (Barut¢u and Tomas 2013; Aydin
2016). Although social media may seem like dialogues between
individuals or small groups, the number of people who are
interested in shared information or content is increasing rapidly
(Oztiirk and Talas, 2015).

The number of people using the Internet is increasing day
by day. Internet usage frequency data of individuals in Turkey is
given in Table 1.

Table 1. Average internet usage frequency of individuals

Total Male Female

2020 | 2021 | 2020 | 2021 | 2020 | 2021

Almost 708 | 765 | 764 | 816 | 653 | 714
every day

At least 5.6 4 5.7 4 5.6 4
once a
week

Less than 1.2 0.9 1.2 0.8 1.2 0.9
once a
week

TUIK (2021), https://data.tuik.gov.tr

When Table 1 is examined, the number of people who use
the internet almost every day in 2021 has increased in men and
women compared to the previous year. The number of those who
say they will enter at least once a week and the number of those
who say they will enter less than once a week have also
decreased. The developments in the speed of accessing the
Internet from year-to-year show that individuals access the
Internet every day. Social media addiction is a factor that can
affect people's daily functions in their lives and can affect people
in cognitive, emotional, and spiritual areas (Ozdemir 2019).
Social media, food and beverage, literature, music, urbanism and
architecture, design, activities for the benefit of the individual
and society, environmentalism, etc. brought together people
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from different subcultures (Ulug and Yarci, 2017). Recently, with
the rapid development and spread of Web 2.0 technologies, the
use of technology and especially the relationship between social
media and these issues are examined (Thackeray et al. 2008;
Komito 2011; Power and Phillips-Wren 2011; Sandoval-
Almazan and Gil-Garcia 2014; Sfetcu 2017). When the studies
on social media use are examined separately, it is found that
studies mostly conducted with young people (Greenhow 2011;
Yusop and Sumari 2013; Patton et al. 2014; Rice and Barman-
Adhikari 2014; Shabir et al. 2014; Keating and Melis 2017; Baz,
2018; Tutgun-Unal and Deniz, 2020). Young people use the
internet outside of school and in school and spend a lot of time
on social media in their environment. In this sense, it is
important to examine the social media behaviors of young
university students out of school and in school in this study. In
line with this importance, the behavior of university students
was tried to be determined in this study.

1.1. Assumptions, Hypotheses and Limitations of
the Study

The effect of the social media environment, which has
become widespread recently and the number of users rapidly
increasing, on the behavior of university students is gaining
importance. Therefore, in the study conducted on Osmaniye
Korkut Ata University students, it is aimed to reveal the
behaviors of university students out of school and in school.

This study seeks answers to the following basic research
questions:

e What are the social media behaviors of university
students outside of school?

e What is the social media behavior of university
students in school?

e Does the social media behavior of university
students differ significantly by gender?

e Does the social media behavior of university
students show a significant difference according to
their age distribution?

The following assumptions are accepted for the study:

e The propositions in the questionnaire on the social
media behaviors of Osmaniye Korkut Ata
University students outside and inside the school
are sufficient to reveal the social media behaviors
of the students in question.

e The research method used in the research is
suitable for the purpose and subject of the research.

e The participants who answered the questionnaire
are sufficient to determine the out-of-school and in-
school social media behaviors of Osmaniye Korkut
Ata University students.

The limitations of this study, in which the out-of-school and
in-school social media behaviors of university students are
investigated, are listed as follows.

e The findings obtained in the study reflect the
perceptions of the student group, on which the
survey was conducted, regarding out-of-school and
in-school social media behaviors at the time of the
survey.

e The reliability and validity of the collected data is
limited by the characteristics of the technique used
in data collection.
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e The limitation of the study is that the data were
collected only by questionnaire method and
qualitative techniques were not used in the study.

2. Materials and Methods

This research was designed in accordance with general
survey model. General survey models are the name given to the
screening arrangements made on a sample or sample with the
idea of making a general judgment about the whole universe or a
group to be taken from the universe in a universe consisting of
many elements (Karasar 2009). This research is a descriptive
study that examines the social media behaviors of university
students in and out of school in terms of different variables (age,
gender). In descriptive studies, variable manipulation and
revealing a cause-effect relationship are out of question. Survey
studies fall under the group of such studies. Because these
studies do not aim to reveal the relationships between the
variables and make predictions for the future. Studies in the
descriptive research model are generally called the survey model
(Basol 2008).

The research universe consists of students studying at
Osmaniye Korkut Ata University and using social media during
the period of the research. A total of 170 students were included
in the study, in which the purposeful sampling technique was
used. The data subject to the research was collected from the
participants with Google Forms. While determining the sample,
the purposive sampling method, which is one of the non-random
sampling methods, was preferred. Biiyiikoztiirk (2012) states the
purposive sampling method as the selection of information-rich
situations in the context of the purpose of the study to conduct
in-depth research.

A questionnaire consisting of 33 questions in 3 parts was
used to measure the social media behaviors of the participants in
and out of school. The first part of the questionnaire consists of
demographic questions. In the second part of the questionnaire,
the social media behaviors of the participants outside of school
were questioned on a 21-item scale prepared in a 5-point Likert
type (1=Never, 2=Rarely, 3=Sometimes, 4=0ften, 5=Always). In
the third part of the questionnaire, it was tried to learn the social
media behaviors of the participants in the school with a 10-item
scale prepared in 5-Likert type (1=Never, 2=Rarely,
3=Sometimes, 4=0ften, 5=Always). The scales used in the
second and third sections of the questionnaire were developed by
Dikbag Torun (2019) with the aim of examining the social media
use behaviors of university students in Turkey in terms of
various variables. Out-of-school social media behaviors scale; It
has four factors: consumption, communication, creation and
sharing. The scale of social media behaviors in school has three
factors: consuming, creating and sharing. The validity and
reliability of the scales were calculated by Dikbas Torun (2019)
using Kaiser-Meyer-Olkin, Bartlett's, Exploratory Factor
Analysis, Confirmatory Factor Analysis (CFA) and Cronbach's
Alpha tests. In the results, it was seen that the factor loadings of
all items were good, and the total variance explained for both
scales was at a sufficient level (In-school social media
behaviors: 67.64%. Out-of-school social media behaviors:
56.71%). Internal consistency values of both scales were found
to be acceptable for all factors. The results obtained by the
exploratory factor analyzes with SPSS 22 software were

confirmed by the confirmatory factor analyzes with the AMOS
23 software, and a valid and reliable measurement tool was
obtained that measures how the social media usage behaviors of
university students in Turkey differ while they are inside and
outside the school. The data obtained in the research were
analyzed using the SPSS 25 program.

In the analysis part of the data, besides descriptive statistics,
t-test for independent samples and one-way analysis of variance
were used. In the study, frequency percentage distributions and
arithmetic averages of university students participating in the
research were calculated with descriptive statistics.

3. Results and Discussion

The research findings were obtained from the answers given
by 170 participants who participated in the research. Within the
scope of the research, the scale was sent to the students in
electronic form for them to answer. Google Forms was used to
prepare the scale in the electronic environment. It was seen that
all the questions sent to the participants were answered.

In this part of the research, the findings obtained as a result
of the research are included.

The findings and comments about gender, age, in-school,
and out-of-school social media behaviors within the scope of the
research are given below, respectively.

3.1. Demographic Information of Participants

The distribution of the participants by gender is given in
Table 2.

Table 2. Distribution results by gender of the participants

Gender f %
Female 72 42,35
Male 98 57,65

Table 2 shows the distribution of the participants by gender.
When Table 2 is examined, 98 (57.65%) of the participants are
male; It is seen that 72 (42.35%) of them are women. According
to Table 2, the number of male participants is more than female
participants.

The distribution of the participants by age groups is given in
Table 3.

Table 3. Distribution results of the participants by age groups

Age Groups f %
18 — 20 age 45 26,47
21 —23 age 62 36,47
24 — 26 age 33 19,41

27 and above 30 17,65

Table 3 shows the distribution of the participants by age
groups. When Table 3 is examined, 62 (36.47%) of the
participants are between the ages of 21 — 23, 45 (26.47%) are
between the ages of 18 — 20, 33 (19.41%) are between the ages
of 24 — 26, and 30 of them are between the ages of 24 and 26. It
is seen that (17.65%) are in the age range of 27 and over.
According to Table 3, it is seen that the age distributions are
mostly in the 21-23 age range.

Table 4. Frequency percentage distributions and arithmetic averages of students' views on out-of-school social media behaviors
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Suggestion Never Rarely Sometimes Often Always X
f % | f| % f % | f| % f %
Consuming
Do not look at other people's personal information | 33 | 19,4 | 47 | 27 54 318|123 |135| 13 | 76 | 2,62
Reading friends' new posts 10 | 59 | 29| 17,1 65 382|148 |28,2| 18 | 106 | 3,2

Read comments on friend's or someone else's posts | 36 | 21,2 | 52 | 30,6 | 52 306 |23 |135| 7 41 | 2,48

Listening to music or watching TV series and | 2 12 | 13| 7,6 47 276 |61 |359| 47 | 27,6 | 3,81
movies

Communication

Starting online entertainment activities 45 (26529 |17,1| 49 28833 |194| 14 | 8,2 | 2,65

Start online interest-based activities 44 | 259 |28 | 16,5 50 294 |27 | 159 | 21 | 124 | 2,72

Sending an invitation to an online entertainment | 61 | 359 |29 | 17,1 | 48 282|124 |141| 8 4,7 | 2,34
event

Sending an invitation to online interest-based | 61 | 359 | 35| 20,6 | 43 253122129 | 9 53 | 2,31
events

Write a comment under the topics you are | 41 |24,1|41|24,1| 57 335 |17 | 10 14 | 8,2 | 2,54
interested in.

Interact with members in interest-based discussion | 43 | 25,3 | 40 | 23,5 45 265 |27 |159 | 15 8,8 | 2,59
groups

Creation

Adding or remixing someone else's work in| 80 |47,1| 28| 165 | 37 21,8 |17 | 10 8 4,7 | 2,08
ongoing media conversations

Rearrange the work of others 95 | 55919 |112| 31 |182|16| 94 9 53 | 1,97

Create video, audio or photos 66 | 388 |27 | 159 | 41 241121124 | 15 | 88 | 2,36

Making or rearranging computer and video games | 95 | 559 |20 | 11,8 | 30 176 |19 (112 | 6 35 | 1,94

Creating digital art content in virtual social | 91 | 53,5 | 27 | 15,9 24 141|115 88 | 13 | 7,6 | 2,01
worlds

Writing on topics of personal interest or | 58 |34,1|35|206| 38 224126 |153| 13 | 76 | 241
experience

Sharing

Re-sharing friends' posts on social networks 53 31,2 |41 | 241 | 44 259118106 | 14 | 82 | 24
Passing fun information 19 (11,2 (24| 14,1 59 347149288 | 19 | 11,2 3,14
Forwarding general introduction information 61 | 359 |38 |224 42 247 120|118 | 9 53 | 2,28

Sharing the content of topics in my own interests 38 | 224 |40 | 235 | 54 31,8|122|129| 16 | 94 | 2,63

Sharing links or videos from information sharing | 50 | 29,4 | 34 | 20 56 329123135 7 41 | 2,42
groups or groups with common interests

When Table 4 is examined, it is seen that the participants
mostly perform the behaviors of listening to music or watching
TV series and movies (X = 3.81) outside of school. In out-of-
school social media behaviors, it is also seen that the participants
display the behaviors of reading the new posts of their friends (X
= 3.2) and conveying entertaining information (X = 3.14). While
the participants had the least behavior of making or rearranging
computer and video games (X = 1.94), they also had the behavior
of rearranging the work of others (X = 1.97) and creating digital
art content in virtual social worlds (X = 2.01) stated that they
performed less than others. In the sub-headings of out-of-school
social media behaviors, participants list consuming behaviors (X
= 3.02), sharing behaviors (X = 2.57), communication behaviors
(X = 2.52) and creating behaviors (X = 2.12).

The distribution of the participants' views on social media
behaviors in school is given in Table 5.

Table 5. Frequency percentage distributions and arithmetic averages of students' views on social media behaviors in school
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Suggestion Never Rarely Sometimes Often Always X
f % f % f % f % f %

Consuming

Reading posts about school work on social networks 12 4,8 31 12,5 62 25 38 153 27 109 321

Searching for learning resources and information 13 52 31 125 57 23 43 173 26 105 3,22

about schoolwork

Watching videos about subject knowledge 7 28 18 17,3 50 202 59 238 36 145 358

Creation

Writing articles/articles 40 16,1 38 153 39 157 34 137 19 7,7 272

Create online video, music and photos 46 185 33 133 51 206 27 109 13 52 257

Making posters, digital art or graphics 71 286 29 11,7 41 165 17 69 12 48 223

Sharing

Discuss school work with classmates or teachers 33 133 35 141 56 226 31 125 15 6 2,76

Sharing information about school issues with 16 65 27 109 54 21,8 40 16,1 33 133 3,27

classmates

Sharing learning resources with classmates 9 36 22 89 61 246 47 190 31 125 34

Sharing extracurricular learning resources with 19 7,7 23 93 65 262 36 145 27 109 3,17

classmates

When Table 5 is examined, it is seen that the participants
mostly watch videos about subject knowledge (X = 3,58) in
school. In in-school social media behaviors, it is seen that the
participants show the behaviors of sharing learning resources
with their classmates (X = 3,4) and sharing information with
their classmates on school-related issues (X = 3.27). While the
participants exhibited at least the behavior of preparing posters,
digital art, or graphics (X = 2.23), they also attributed the
behaviors of creating online videos, music, and photos (X = 2.57)
and writing / article writing (X = 2.72) to others. stated that they
did less than in the sub-headings of in-school social media
behaviors, the participants list consuming behaviors (X = 3.33),
sharing behaviors (X = 3.15), and creating behaviors (X = 2.5).

3.2. Findings regarding the differences in the views
of university students on social media behaviors in
and out of school according to the gender variable

The independent t-test was used to determine whether there
was a significant difference between the views of the students
participating in the research on social media behaviors in and out
of school, and their genders. The result of whether the views of
the students participating in the research on social media
behaviors in and out of school differ according to the gender
variable is given in Table 6.

Table 6. T-test results of university students' opinions on social
media behaviors in and out of school by gender

Out | Gender | N % SS od t 5
of
school

Male | 98 | 2,551 | ,756

Female | 72 | 2,53 | 045 | 132 | 0124 | .902
In- | Gender | N % 3S sd n 5
school

Male | 98 | 2,93 | 937

Female | 72 (312 | 719 | 168 | 1455 | 147
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According to Table 6, the arithmetic averages of the total
scores of female students (X =2.53) and male students (X = 2.51)
of the students participating in the research on out-of-school
social media behaviors are close to each other, while the in-
school averages of female students (X = 2.51). = 3.12) than male
students (X = 2.93) arithmetic mean was found to be higher. The
relationship between students' in-school and out-of-school social
media behaviors and gender was examined and no statistically
significant difference was found [sig. p > .05]. Based on these
data, it can be said that the gender factor is not important in
students' views on internet addiction.

3.3. Findings regarding the differences in the views
of university students on social media behaviors in
and out of school according to age variable

It was investigated whether there was a significant
difference between the opinions of the students participating in
the study on social media behaviors in and out of school and the
age variable. The relationship between the opinions of university
students and the age variable was determined by one-way
analysis of variance (ANOVA). The result of whether the views
of the students participating in the research on social media
behaviors in and out of school differ according to the age
variable is given in Table 7.

Table 7. One-way analysis of variance (ANOVA) results of
university students' views on social media behaviors in and out
of school by age

Outof [ AgeGender | N
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School
18-20 45 2,24 | 657
21-23 62 2,46 | ,748
24-26 33 2,74 | 915
27 and above 30 2,83 | 1,02
Age Gender Source of KT sd F P
Variance
Between 8,428 3 |4,2221 | ,00
groups 7
Within groups | 110,486 | 166
Total 118,914 | 169
In School Age Gender N X S
18-20 45 2,98 | ,879
21-23 62 2,89 | ,879
24-26 33 3,07 | ,680
27 and above 30 3,26 | ,918
Age Gender Source of KT sd F P
Variance
Between 2,965 3 |1361]|,25
groups 6
Within groups | 120,509 | 166
Total 123,473 | 169

When Table 7 is examined, the mean scores of the university
students' views on social media behaviors in and out of school
did not show a significant difference according to age [p>,05].

4. Conclusions and Recommendations

In this research, the views of students studying at the
university on social media behaviors in and out of school were
determined. In addition to the factors of consumption,
communication, creation, sharing on the in-school and out-of-
school social media behaviors of university students, the effects
of gender status and the age of the students according to these
views were examined and some results were reached. When the
studies are examined, it is possible to find many studies on
social media behaviors. Especially in recent years, there have
been studies on social media behaviors, attitudes, and addictions
with university students. No study has been found in the
literature that includes investigating social media behaviors in
and out of school with different factors. Therefore, it is thought
that this study is important in order to shed light on the field. In
the answers given by the students who are studying at the
university, it is seen that the most agreed propositions are
listening to music or watching TV series and movies outside of
school, reading the new posts of friends and conveying fun
information. It can be stated that university students exhibit
social media behaviors for entertainment purposes outside of
school. In addition, in school social media behaviors, it is seen
that university students have a high rate of watching videos
about subject information, sharing learning resources with
classmates, and sharing information with classmates on school-
related issues. It can be said that the reasons such as the
realization of learning environments with distance education due
to the Covid 19 pandemic, and current innovations in
educational technologies have shaped student behaviors in
school more. It can be said that students generally increase their
social media use both inside and outside of school. It can be seen
that similar results have been obtained in studies in the literature
on the subject (Kuss, Griffiths and Binder 2013; Shubnikova,
Khuziakhmetov and Khanolainen 2017; Gholamian, Shahnazi
and Hassanzadeh 2017). In terms of social media behaviors,
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university students stated that they exhibit less behaviors such as
making or rearranging computer and video games outside of
school, rearranging the work of others, and creating digital art
content in virtual social worlds. In this sense, it can be stated that
the participants are less engaged in creating and designing a new
material. It is stated that the participants show low rates of
preparing posters, digital art or graphics, creating online videos,
music and photographs, and writing articles/articles in school.
These statements confirm that the participants' in-school and
out-of-school behaviors are similar. It can be stated that the
participants are not active in creating a new work inside and
outside the school. It can also be stated that in recent years,
university students have moved away from developing content
and materials, as they have more rapid access to information. In
the research, it is seen that the participation in the consumption
behavior is high in both out-of-school and in-school
environments as the subtitles of the behaviors realized by the
participants. In this sense, it can be stated that university
students are a generation that consumes in the social media
environment rather than a generation that produces. In addition,
among the behaviors, the creation behavior was the least
participation in both environments. This confirms the previous
inference. As a result of the research, the views of university
students on social media behaviors did not show a significant
difference according to age ranges. Based on the findings, it can
be said that the age difference of university students is not an
important factor in social media behaviors. In the study
conducted by Aslan and Yazici (2016), internet addiction and
related socio-demographic factors did not show a significant
difference according to the age variable. In this sense, it is
similar to the study carried out. With this research, the views of
university students on social media behaviors in and out of
school were examined. It was determined that university
students’ views on social media behaviors did not differ
significantly when age and gender variables were taken into
account. In future studies, researchers can compare their own
samples with the findings from this study. Researchers may be
advised to conduct studies on internet addiction by considering
different variables. In their future studies, researchers can
conduct new research on social media addiction with
participants with different demographic characteristics and
contribute to the field.
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